


These Brand Guidelines explain how to depict the CCC visual brand in 

digital communications. They cover the use of company name use, 

logos, typography, color palette, images, and iconography. They are 

periodically updated.

For current messaging on CCC products and services, visit 

copyright.com, rightsdirect.com, rightsdirect.de or rightsdirect.jp. 

For guidance on using our branding elements please explore this 

guide. For further assistance, please contact branding@copyright.com. 

For questions about using CCC branding in product platform 

applications, please contact acomsa@copyright.com

A pioneer in voluntary collective licensing, CCC has been dedicated to 

advancing copyright, accelerating knowledge, and powering innovation 

since its inception in 1978. Today, CCC supports a thriving knowledge 

economy as a trusted intermediary, providing licensing solutions that 

make copyright work, including collective licensing solutions for the use of 

copyrighted materials with AI systems. CCC also offers a portfolio of 

innovative and complementary software solutions, as well as high-quality 

content, data, and information services.
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The logo is CCC’s single most important visual element.  The logo comprises 

the CCC logotype and full name, which are equally important. The 

relationship between these two elements has been established and these 

proportions are fixed as illustrated. 
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Our RightsDirect subsidiary entities are always referred to by the full name,  

RightsDirect,  and are never abbreviated ins marketing and sales materials. 

We include the line, “A Copyright Clearance Center Subsidiary” in the 

RightsDirect logo at all times.
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The neutral palette is as important as the color. It offers a spectrum of greys to create backdrops, gradients, sprites and especially used for text.  

The palette extends to give a wider range of color, beyond the core colors.
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Contrast and color use are vital to accessibility. Users, including users with visual 

disabilities, must be able to perceive content on the page.  Here we show which 

text colors on our palette pass WCAG accessibility requirements for normal text. 

AAA pass is best, AA pass is acceptable. Generally, text should be in a neutral color 

(in White, Cloud, Black slate and Slate), while hyperlinks use the Midnight and 

(Cyan #88EBFF) colors.  

Text works best on neutrals for legibility and should be used most of the time.

These text colors will also 
work on a White (#FFFFFF)
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Calibri
Light
Regular
Bold

Zilla Slab
Regular

is the primary typeface for headings and titles. 

It is a fresh geometric sans font and has been chosen 

for its clean appearance, which makes it legible across 

all media. Google document alternative font: Lato 

Calibri is used for body copy throughout 

copyright.com. Calibri light is the preferred system 

font for text for word processing documents and 

presentations. 

Zilla Slab Regular is only occasionally used. This 

should be used for introductory to a blog, article or 

product sheet. It is also used when displaying 

numerical statistics. 
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Photography of focused people 
or teams

Photography of patterns and 
landscapes

For events, webcasts & podcasts 
(black & white only)

Illustration to convey a concept 
or support a narrative 

CCC is in the business of intellectual property licensing. Thus, CCC uses only licensed images. 

If you did not take the photograph or create the image yourself, you must use a licensed 

image in any digital design. 
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An icon library is available in the PowerPoint Kit. Use 

SVG format to change the color of the icon. Icons are 

used to support content on websites, presentations, 

infographics and other communications. 

Please note:

CCC’s Engineering team has a preferred icon set 

available for use in product platforms and user 

interfaces. Please refer to  http://styles.aws-del-

prd.copyright.com/icons for use in applications.

Presentations & diagrams Features & benefits

Websites & special projects Websites & marketing 
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The bubbles graphic may be used intact, without editing, 

but can be cropped. It must appear in these colors as 

shown and on Cloud or Seasalt color background. The 

Sprite graphical element helps us to break up large areas of 

clear backgrounds in Seasalt or Cloud. Sprites can be used 

around the edges of the bubbles and images can be placed 

in front of or inside the circles. 
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