
CX BY THE
NUMBERS

86%
of buyers are willing
to pay more for a great 
customer experience.
Learn more >

42%
of customers would 
pay more for a friendly, 
welcoming experience.
Learn more > 

In fact, they’ll spend 
16% more for a “good” 
experience. 
Learn more >

1 in 3 customers (32%) will walk away
from a brand they love after a single 
negative experience.
Learn more >

Providing a first-class customer experience (CX) to our clients is a top priority for CCC;
that’s why we created our Customer Experience First (CX1) program.

Our entire organization is focused on creating a customer experience like no other.
Check out some of these stats that illustrate the impact of CX:

To learn more about CCC’s commitment to our customers’ experience,
check out these recent Q&A’s with our CX leaders:

84%
of organizations that 
work to improve CX 
report an increase in 
revenue. 
Learn more >

79% of customers 
who have a bad 
customer experience 
will share it with 
others.
Learn more > 

of U.S. customers
find a positive 
experience with
a brand more 
compelling than 
advertising.
Learn more > 

Replacing a lost customer due
to bad customer experience is 

5x-25x 
more expensive than retaining
that customer.
Learn more > 

 

80% of customers 
point to “speed” as 
being among the 
most important 
elements of a 
positive customer 
experience.
Learn more >

80%
of customers say 
the experience a 
business provides 
is just as important 
as its product
or service.
Learn more >

76%
of customers expect companies to understand
their needs.  Learn more >

CCC Puts Customer
Experience First

Harnessing the Power of
Data to Enhance CX

A Comprehensive CX Program Can 
Improve Products and Services

To read more about how we value our customers’ experience and to view some recent client testimonials, visit us here.
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Why Customer Experience Should Matter
To Your Organization

https://www.pwc.com/us/en/advisory-services/publications/consumer-intelligence-series/pwc-consumer-intelligence-series-customer-experience.pdf
https://www.pwc.com/us/en/advisory-services/publications/consumer-intelligence-series/pwc-consumer-intelligence-series-customer-experience.pdf
https://www.pwc.com/us/en/advisory-services/publications/consumer-intelligence-series/pwc-consumer-intelligence-series-customer-experience.pdf
https://www.pwc.com/us/en/services/consulting/library/consumer-intelligence-series/future-of-customer-experience.html
https://www.pwc.com/us/en/advisory-services/publications/consumer-intelligence-series/pwc-consumer-intelligence-series-customer-experience.pdf
https://www.salesforce.com/research/customer-expectations/
https://c1.sfdcstatic.com/content/dam/web/en_us/www/documents/reports/salesforce-research-third-edition-state-of-service.pdf
https://www.pwc.com/us/en/advisory-services/publications/consumer-intelligence-series/pwc-consumer-intelligence-series-customer-experience.pdf
http://media.stellaservice.com/public/pdf/Customer_Experience_Impact_North_America.pdf
https://www.genesys.com/en-gb/resources/2017-global-customer-experience-benchmarking-key-findings-report
https://hbr.org/2014/10/the-value-of-keeping-the-right-customers
https://www.copyright.com/blog/putting-customer-experience-first-as-a-long-term-commitment/
https://www.copyright.com/blog/ccc-harnesses-the-power-of-data-to-enhance-customer-experience/
https://www.copyright.com/blog/a-comprehensive-cx-program-can-improve-products-and-services/
https://www.copyright.com/about/contact/



