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Why Customer Experience Should Matter
To Your Organization

Providing a first-class customer experience (CX) to our clients is a top priority for CCC;
that’s why we created our Customer Experience First (CX1) program.
Our entire organization is focused on creating a customer experience like no other.
Check out some of these stats that illustrate the impact of CX:
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Replacing a lost customer due
to bad customer experience is

5x-25x

more expensive than retaining
that customer.
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To learn more about CCC’s commitment to our customers’ experience,
check out these recent Q&A’s with our CX leaders:
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CCC Puts Customer Harnessing the Power of A Comprehensive CX Program Can
Experience First Data to Enhance CX Improve Products and Services

To read more about how we value our customers’ experience and to view some recent client testimonials, visit us here.
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