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Copyright Clearance Center (CCC) builds unique solutions that connect content and rights in contextually relevant ways through software and professional services. CCC helps people navigate vast amounts of data to discover
actionable insights, enabling them to innovate and make informed decisions. CCC, with its subsidiaries RightsDirect and Ixxus, collaborates with customers to advance how data and information are integrated, accessed, and shared
while setting the standard for effective copyright solutions that accelerate knowledge and power innovation. CCC is headquartered in Danvers, Mass., with offices across North America, Europe and Asia. To learn more about CCC,
visit www.copyright.com.

Outsell is the only research and advisory firm serving information industry CEOs and their teams, and investors in media, tech, data and information. Our solutions are built from the ground up leveraging a unique set of assets:
proprietary data, industry leading analysts, world class events, and a thriving and growing peer-to-peer community. Through deep industry relationships, we ensure our clients make great decisions for their businesses on a wide
spectrum of topics, including competition and markets, operating and sales performance, M&A and due diligence, and critical trends. We stand by our work 100% and guarantee results. That's how fanatical we are about our clients'
success. www.outsellinc.com

© 2019 Outsell and Copyright Clearance Center, Inc. All rights reserved. Except as permitted under applicable copyright laws, no part of this publication may be reproduced, distributed, or transmitted in any form or by any means,
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The |latest in a series
of surveys for CCC

Since 2003, Copyright Clearance Center has engaged Outsell, Inc,,

the voice of the data and information industry, to conduct research
on how professionals across industries think and behave around how
information is consumed, used, and shared in the workplace. The 2079
Content Seeking, Consumption and Use study focused on the speed,
volume, and scale at which external content is being shared.

Who Did We Survey?
350 qualified respondents who:

o Are US-based enterprise knowledge workers across

seven industries:

— Chemicals & Fuels

— Computers & Electronic Components

— Consulting & Professional Services

— Energy (Electric & Gas Utilities)

- Finance & Insurance

— Law Firms

— Life Sciences (including Pharmaceuticals, Biotechnology,
Medical Devices, and Scientific Equipment; EXCLUDING
Hospitals and Healthcare Providers)

» Are employed full time by an organization with at least
1,000 employees

 Use externally published content in the course of doing
their jobs across various primary functions and job levels

-
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The Changing Nature

of Information Markets
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Published content is at the heart of innovation. The ease with which teams can access and share
information can influence the pace at which organizations and their teams can drive innovation and
deliver products and services to market.

| pO rta n Ce The number of publications accessed weekly that are critical to the job varies by industry. Employees
Of CO n -te nt from just three of the seven industries surveyed report publication access in the single digits each week.
Employees from the other four industries surveyed access over 18 publications on average each

week per employee, with Life Sciences topping the list at an average of 33 publications. Bottom
line: across industries, employees are heavily relying on external content to innovate.




According to the survey, employees at all levels — from individual contributors to middle
management and executives — use external content in the course of doing their jobs. In a typical
week, on average executives access just over 20 publications, middle management accesses just under

E m p | Oyees 18, and individual contributors access over eight. Of those publications accessed, roughly 50% are
critical to executives’ jobs, about 30% are essential to middle management, and about 60%

at A| | Leve | S are crucial to individual contributors.
ACC@S S EXte Ma | EXECUTIVES MIDDLE MANAGEMENT ~ CONTRIBUTOR
CO n te nt Fl;léIro‘lli’ceaetli(ons accessed 203 e Ny

Number critical to job 10.3 6.7 5.1




Content Sharing Is on the Rise

Today's professionals share more content with more people. While the number of times employees share
content per week hasn't risen much since 2016, the number of people on the receiving end has jumped
dramatically: from an average of nine in 2016 to 21 in 2019.

o¥
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i

5.9 times per week with 5.5 times per week with
21 people 9 people
(2019) (20106)

When just one employee shares information 5.9 times per week with 21 people, it adds up to almost
124 shares. Now extrapolate that across your employee base, and you see how quickly information
makes the rounds.

What might be causing
this dramatic increase
in content sharing?
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Content Sharing by Job Role

Employees up and down the corporate hierarchy share information with co-workers. Just as we saw
in our last survey, executives remain the most prolific content sharers, averaging just over 12
shares per week. Middle managers share 5.5 times per week, while individual contributors share
3.7 times per week on average.

Middle management shares that work-related information with more people on average (30),
compared to the 17 people that executives share with and the 15 that individual contributors share
with on average. This is a shift from 2016, when executives were sharing a higher percentage of external
information than either middle management or individual contributors.

INDIVIDUAL
EXECUTIVES MIDDLE MANAGEMENT CONTRIBUTOR
Frequency of sharing
per week (mean) 12.3 5.5 3.7
Number of people 17 30 15

shared with




More Externally
Published Information
s Being Shared

Employees aren't just sharing more content with more people — they're sharing more
externally sourced content. We've seen a 9% rise in the sharing of externally published
information in just two years, from 36% in 2016 to 45% in 2019.




Why This Matters
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Rising Risk of Copyright Infringement

Sharing information with co-workers drives collaboration and innovation, but the unauthorized sharing of information also carries enormous potential risk.
Ordinary office exchanges that come so naturally in the digital world can increase the risk of copyright infringement, trigger costly lawsuits or settlements, and
result in damage to brand reputation. And that risk is growing exponentially.

With respondents sharing work-related content on average 5.9 times per week with 21 people and 45% of that content coming from external sources, the survey
found that organizations experienced 56 potential instances of unlicensed sharing per employee per week in 2019 compared to just 18 in 2016.

At the individual contributor level, it adds up to nearly 24 potential instances of unlicensed sharing per week. And at the executive level, it's as high as 90 per week.

Regardless of who is sharing third-party information, it opens the door for a concerning number of potential copyright violations if the appropriate protections
arentin place.

TOTAL EXECUTIVES MIDDLE MANAGEMENT INDIVIDUAL CONTRIBUTOR




What You Can Do
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P rOteCt YO u r It starts with education. In this case, what your employees don't know can hurt them — and the
O rg a n lzatl O n organization as a whole.

Ask Yourself

W | t h Ed U Catl O n How would your organization fare if you audited your environment to uncover the rate of unauthorized
d S | . information sharing? And how well would your existing compliance policies address this new reality?

Start by considering these questions:



Steps to
Success

LEARN MORE

For more information on how to promote
collaboration, accelerate your company’s
access to knowledge and simplify
copyright compliance, contact us at:

@ www.copyright.com/acl

® licensing@copyright.com

@ +1.978.750.8400 (option 3)
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www.copyright.com/learn

By taking steps to balance compliance with employees sharing information among trusted colleagues
and associates, your company can take advantage of the rise in content sharing to help drive collaboration
and innovation.

Certain publishers’enterprise subscriptions include rights to share the content within your company. Unfortunately,
what is allowed in these agreements often varies by publisher and subscription.

Respecting copyright is an important aspect of getting high-quality information. By obtaining the appropriate
licenses and permissions, you can apply broader protections for employees to share content from the most valued
journals, blogs, news publications, and more among trusted colleagues. CCC's Annual Copyright License is a
single source of global rights that empowers your entire company to efficiently use and share published content,
accelerate business results, and simplify copyright compliance.


http://www.copyright.com/learn

Appendix



Appendix A
Velocity of Content Sharing
by Market — Chemicals and Fuels

The Chemicals & Fuels market is above the combined industry average for number of people
with whom information is shared (26 compared to 21) and the percentage of information
shared that is externally sourced (47% vs. 45%). However, it falls below the overall industry
average when it comes to frequency of sharing per week (3.2 compared to 5.9 overall) and
the number of potential violations per employee (37.8 vs. 56 across industries).

CHEMICALS
TOTAL AND FUELS
Frequency of sharing per week (mean) 5.9 3.2
Number of people shared with (mean) 21 26
o) . .
% of information shared that is 45% 47%
externally sourced (mean)
N f ial violati
umber of potential violations 56 378

per employee

2019 Content Seeking, Consumption and Use Survey
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Appendix B

Velocity of Content Sharing
by Market — Computers and
Electronic Components

The Computer and Electronics market is above the overall industry average for frequency
of sharing per week (8.1 compared to 5.9 overall). However, it is below the overall industry
average when it comes to the other three key areas: The number of people with whom
information is shared (11 compared to 21), the percentage of information shared that is
externally sourced (36% vs. 45%), and the number of potential violations per employee
(32.5 vs. 56 across industries).

COMPUTERS
AND ELECTRONIC
TOTAL COMPONENTS

Frequency of sharing per week (mean) 5.9 8.1
Number of people shared with (mean) 21 11
% of inf i h hati
% of information shared that is 45% 36%
externally sourced (mean)
N f ial violati

umber of potential violations 56 325

per employee




Appendix C

Velocity of Content Sharing
by Market — Consulting and
Professional Services

The Consulting and Professional Services market is below the overall industry average only
for frequency of sharing per week (4.4 compared to 5.9 overall). It is above the overall industry
average for the other three key areas (and significantly in two of those): The number of people
with whom information is shared (46 compared to 21), the percentage of information shared
that is externally sourced (50% vs. 45%), and the number of potential violations per employee
(101 vs. 56 across industries).

CONSULTING AND
PROFESSIONAL

TOTAL SERVICES
Frequency of sharing per week (mean) 5.9 44
Number of people shared with (mean) 21 46
o) . .
% of information shared that is 45% 50%
externally sourced (mean)
Number of potential violations 56 101

per employee

2019 Content Seeking, Consumption and Use Survey
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Appendix D
Velocity of Content Sharing
by Market — Energy

The Energy market is below the overall industry average for three of the four areas: frequency
of sharing per week (2.5 compared to 5.9 overall), the number of people with whom information
is shared (11 compared to 21), and the number of potential violations per employee (13.2 vs.
56 across industries). It is just over the overall industry average for the percentage of information
shared that is externally sourced (47% vs. 45%).

TOTAL ENERGY

Frequency of sharing per week (mean) 5.9 25

Number of people shared with (mean) 21 11

% of information shared that is

45% 47%
externally sourced (mean) ° °

Number of potential violations

56 13.2
per employee




Appendix E
Velocity of Content Sharing
by Market — Finance and Insurance

The Finance & Insurance market is just below the overall industry average for the number
of people with whom information is shared (20 compared to 21) and the percentage of
information shared that is externally sourced (42% vs. 45%). It is above industry average
for frequency of sharing per week (12.9 compared to 5.9 overall) and significantly above
the industry average for the number of potential violations per employee (107.2 vs.

56 across industries).

FINANCE AND
INSURANCE

Frequency of sharing per week (mean) 5.9 129
Number of people shared with (mean) 21 20
o) . .
% of information shared that is 45% 42%
externally sourced (mean)
Number of potential violations 56 1072

per employee
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Appendix F
Velocity of Content Sharing
by Market — Law Firms

Law Firms are just above the overall industry average for frequency of sharing per week

(6.3 compared to 5.9 overall) and the percentage of information shared that is externally
sourced (50% vs. 45%). It is below the overall industry average for the number of people with
whom information is shared (just 11compared to 21) and the number of potential violations
per employee (only 33.2 vs. 56 across industries).

TOTAL LAW FIRMS

Frequency of sharing per week (mean) 5.9 6.3
Number of people shared with (mean) 21 11
% of information shared that is 45% 50%
externally sourced (mean)
N f ial violati

umber of potential violations 56 332

per employee




Appendix G
Velocity of Content Sharing
by Market — Life Sciences

The Life Sciences market is just below the overall industry average for frequency of sharing

per week (3.9 compared to 5.9 overall), the percentage of information shared that is externally
sourced (44% vs. 45%), and the number of potential violations per employee (37.6 vs. 56 across
industries). It is slightly above the industry average for the number of people with whom
information is shared (22 compared to 21).

TOTAL LIFE SCIENCES

Frequency of sharing per week (mean) 5.9 39

Number of people shared with (mean) 21 22

% of information shared that is

45% 44%
externally sourced (mean) ° °

Number of potential violations

56 37.6
per employee
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