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C opyright Clearance Center (CCC) 
recently partnered with Altmetric, 
a tracker of alternative metrics for 

scholarly research, to integrate Altmetric’s 
data into CCC’s RightFind platform. “Our 
customers asked us to provide information, 
provide altmetrics data, within the appli-
cation,” says Haralambos “Babis” Marma-
nis, CTO and VP of engineering for CCC. 
“It was a very straightforward integration 
for us.”

RightFind is CCC’s content workflow 
solution that gives customers access to 
STM content. “RightFind is a tool that al-
lows our customers to answer the ques-
tions, ‘What can I do with a particular ar-
ticle?’ and ‘What can I do with this piece 
of content?’” says Marmanis. “More than 
rights clearing, more than providing infor-
mation about rights, it can also provide de-

livery of documents if 
the customer doesn’t 
have access to them at 
that point.”

Altmetrics is a field 
of study that looks at 
data on published re-
search outside of tradi-
tional metrics such as 

journal impact factor. It incorporates met-
rics taken from the social web—Wikipedia 
citations, research blogs, Twitter statistics—
to complement citation-based metrics. Dis-
cussions and mentions of articles can come 
from both the scholarly community and the 
general public. According to Altmetric’s web-
site, “Some of the data gathered via altmet-
rics can signal that research is changing a 
field of study, the public’s health, or having 
any other number of tangible effects upon 
larger society. Examples of this include ref-
erences in public policy documents; or com-
mentary from experts and practitioners.”

Marmanis himself is a published re-
searcher of peer-reviewed articles and says 
that altmetrics data is a valuable feature. “It 
is clear, and it has been clear for some time, 
that [a] way to identify the value of a par-
ticular piece of content is needed that goes 

beyond the existing metrics that we have 
been using traditionally,” he says. “These 
things have served us well, but we live in a 
new world today, which is far more social, 
far more collaborative than in the past.” 
Even specific subfields of science have far 
too much literature for individual research-
ers to pay attention to, according to Marma-
nis, and altmetrics can help relevance with-
in context.

So far, the Altmetrics data implementa-
tion has only been provided on a trial basis 
to a few customers on the east coast of the 
U.S. Beyond altmetrics, CCC has also ex-
panded the RightFind platform with oth-
er additions designed to home in on arti-
cle relevance, including XML for Mining. 
“We’re identifying the content that is more 
pertinent for a particular research objec-
tive, which is very important,” says Mar-
manis. “Being able to retrieve from a sea 
of tens of millions of articles the ones that 
will be most valuable does require metrics 
that go beyond the natural language pro-
cessing relevance match.”
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