
3

 www.stm-assoc.org

STM NEWS September 2007

For information regarding STM 
Membership, including the current 

membership list, member benefits and 
how to join, visit the STM website: 

www.stm-assoc.org

CEO Column continued

The other key element keeping me away from 
these pages over the summer has been the need 
to make significant progress in fleshing out the 
details the Joint European Commission STM Pilot 
Project to investigate the effects of author peer-
reviewed manuscript deposit. You will recall that 
we proposed this project as a way out of the 
impasse with the EC over embargo periods. STM 
engaged the services of Christine Baldwin (a 
consultant known to many of you for her excellent 
work on the SuperJournal Project and more 
recently a number of JISC projects) to project 
manage this huge undertaking which inter alia will 
involve getting a bid together for the eContentPlus 
Programme of the EU by the deadline of 4 
October! Over the summer we have met several 
times with publisher representatives to thrash out 
the acceptable parameters of this research project 
and sent out both a preliminary and a fuller draft 
proposal. We have had limited responses so far 
due to the extended vacation periods of the both 
EU officials and the European science agencies. 
Next week the project proposal will be discussed at 
a meeting of the European Commission High Level 
Expert Group on Scientific Information. I will report 
back on progress in a future edition of the 
newsletter.
Frankfurt looms and I know I will have the pleasure 
of seeing many of you there as we trudge between 
the Exhibit Halls. We have an exciting programme 
for our Annual Meeting on 9 October, held as usual 
in the Arabella Sheraton Frankfurt (now called the 
Westin Grand Frankfurt). Places are going fast, so 
if you have not already reserved yours go to our 
website now!  If you get a chance, don’t neglect 
paying STM a visit in Hall 4.2 Stand J432 in the 
Digital Marketplace. It is the first time we have had 
a stand at the Book Fair and we are looking 
forward to talking with as many of our existing (and 
perhaps some new) members! 

Michael Mabe, CEO 

STM are pleased to welcome the Copyright 
Clearance Center (CCC) as new members. Many 
of you will be familiar with some aspects of CCC, 
since much of the STM industry already uses CCC 
services to help their customers license content 
easily and quickly.  CCC’s mission is to create 
innovative licensing solutions for the seamless 
sharing of knowledge and the organisation allows 
tens of millions of people in corporations, 
universities, law firms and government agencies to 
use and share published information. Since its 
founding as a not-for-profit in 1978, CCC has 
facilitated content reuse and the distribution of 
royalties to publishers and authors around the 
world. We asked Bill Burger, Vice President of 
Marketing, to tell us more about CCC and its 
activities and what attracted CCC to join STM. 

Q1: We’ve seen a lot of changes and new 
products coming out of CCC lately.  What’s 
driving the company? 
BB: What’s really driving CCC over the last several 
years is the explosion of electronic content and the 
variety of ways content is used and shared by 
anyone with a PC.  The business and academic 
worlds have become highly collaborative.  Content 
sharing is the life blood of businesses, research 
organizations and academic institutions.  We’re 
developing new products and services and 
adopting new licensing models to reflect the new 
ways people are accessing and using content. 

Q2: Can you give us an example? 
BB: Let’s look at our Rightslink service, which is 
used throughout the STM world.  Rightslink lets 
content users order copyright permissions and 
reprints online, directly from content pages, 24/7, 
anywhere in the world. It offloads an administrative 
headache from staff that have higher-value things 
to do, and it improves customer response. It also 
harvests additional permissions and reprint 
revenues.  The service is so widespread that STM 
customers are coming to expect the Rightslink icon 
on content pages, and it’s become a mainstay of 
publishers’ content monetization strategies.  And 
because it’s an online service, Rightslink is 
integrated into electronic content workflows 
adopted by STM subscribers. 

Continued on page 4
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Read Michael Mabe's letter in the 
Financial Times

On 10 September 2007, the Financial Times 
published STM's CEO Michael Mabe’s letter 
Paying for research does not pay for its 
publication.  Mabe’s letter responds to James 
Boyle’s 4 September article The irony of a web 
without science. According to Mabe, ‘The genius of 
the web does indeed allow us all to communicate 
more easily; and STM publishers have been at the 
forefront.’

The AGM 
Members Only are invited to the 39th Annual 
General Meeting of STM, 8 October 2007 at The 
Westin Grand Frankfurt (formerly the Arabella 
Sheraton Grand Hotel), Frankfurt, Germany from 
18.00 - 18.30.  

The STM Frankfurt Conference on 9 
October at The Westin Grand Frankfurt, Frankfurt, 
Germany - Programme & Registration

Presentations from top publishing industry 
professionals and . . .  
Two important and lively keynotes: 
Andrew Keen: The Cult of the Amateur: How 
Today’s Internet is Killing our Culture 
Anurag Acharya: Google Scholar: The Adventure 
Continues 

Frankfurt Book Fair 
STM goes to the Frankfurt Book Fair. Please come 
visit us at our Stand J432 in Hall 4.2. We are 
looking forward to meeting with members.

STM News & Update

Register now for the early bird discount and to  
ensure your place at the  

STM Innovations Seminar 2007
Interactive Environments Online 

Friday, 7 December 2007 – See page 2

Calling all members - don't forget 
to sign up to these important 
initiatives:

Safe Harbor Provisions for the Use of Orphan 
Works for STM Literature and the connected 
'Science and Medical Publishers Imprints List.' 

Draft Scholarly Publisher Guidelines for 
Quotation and Other Academic Uses of 
Excerpts.

STM Permissions Guidelines

To sign up, or for more information, contact 
Mark Seeley: m.seeley@elsevier.com

We are also seeking information on experiences 
with piracy and enforcement problems in China 
from STM’s European members. Please e-mail 
Holger Gehring holgergehring@csllaw.ch and see 
our item on page 8 for more information. 

STM and Frankfurt Events 
– Join Us! 
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Q3: What are some of the more important new 
ways people are using content? 

BB: Electronic content is being used, shared and 
distributed in a multitude of new ways that no one 
even thought of five years ago.  We’re seeing 
mash-ups that combine text with graphics, video 
and music distributed via RSS feeds, email and so 
forth.  We see corporate and academic librarians 
and other information professionals setting up 
customized information feeds for the clients.  It all 
has to be searched, selected, combined and 
distributed quickly if employees and workgroups 
are to keep up, and that means content licensing 
has to keep pace as well.  CCC is dedicated to 
lowering licensing barriers, helping those who 
respect copyright and IP rights by removing 
licensing “friction” from content use workflows.  
Most people want to “do the right thing” where 
copyright is concerned.  CCC makes doing the 
right thing fast and easy. 

Q4: Last year, you introduced Rightsphere.  
How does it fit into the issues you’re talking 
about?

BB: Rightsphere is a great example of our drive to 
integrate copyright into content workflows.  It’s a 
rights advisory and management tool that gives 
employees instant answers to the common 
question: “What am I allowed to do with this 
content?”  Let’s say a research scientist wants to 
share a scientific article she’s read online.  She 
simply hits the Rightsphere icon on her browser 
and she’s instantly told what rights she has to 
share that particular content.  The answer might be 
she’s allowed to email the article to company 
colleagues but not to business partners, or that she 
can use the content in a slide presentation but not 
on an intranet site.  The answers are given in 
layman’s language and reflect the particular rights 
agreements owned by her company.  
Rightsphere’s been implemented by many leading 
companies, such as Novartis, Philip Morris, Eli Lilly 
and Boeing.  Hundreds of thousands of employees 
at our customer sites have access to Rightsphere, 
and it’s performing very well in the field.  We’re 
seeing strong interest in the product by a number 
of other Fortune 100 firms. 

Q5: How big is CCC today? 

BB: We’ve passed $170 million in revenues and 
we have more than 200 employees.  More than 20 
million employees of U.S. companies are covered 
by CCC licenses, and more than 1,000 academic 
institutions, including nearly all of the leading 
research universities, use our services.  We’re 
enjoying steady growth but we also see a lot of 
change.  Customers are more sophisticated and 
creative. They’re using content in new ways that 
reflect the demanding nature of our knowledge-
based collaborative economy.  So we all need to 
be innovative and adaptive for a more informed, 
demanding and discerning market. 

Q6: What attracted CCC to join STM and what 
STM activities do you expect to contribute to? 

BB: Many STM publishers we work with are active 
in the organization.  We look at STM as a 
wonderful forum for better understanding the 
opportunities and challenges they face—and also 
to help them understand our business as well.   

Bill Burger, Vice President of Marketing 
Copyright Clearance Center
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Q3: What are some of the more important new 
ways people are using content? 

BB: Electronic content is being used, shared and 
distributed in a multitude of new ways that no one 
even thought of five years ago.  We’re seeing 
mash-ups that combine text with graphics, video 
and music distributed via RSS feeds, email and so 
forth.  We see corporate and academic librarians 
and other information professionals setting up 
customized information feeds for the clients.  It all 
has to be searched, selected, combined and 
distributed quickly if employees and workgroups 
are to keep up, and that means content licensing 
has to keep pace as well.  CCC is dedicated to 
lowering licensing barriers, helping those who 
respect copyright and IP rights by removing 
licensing “friction” from content use workflows.  
Most people want to “do the right thing” where 
copyright is concerned.  CCC makes doing the 
right thing fast and easy. 

Q4: Last year, you introduced Rightsphere.  
How does it fit into the issues you’re talking 
about?

BB: Rightsphere is a great example of our drive to 
integrate copyright into content workflows.  It’s a 
rights advisory and management tool that gives 
employees instant answers to the common 
question: “What am I allowed to do with this 
content?”  Let’s say a research scientist wants to 
share a scientific article she’s read online.  She 
simply hits the Rightsphere icon on her browser 
and she’s instantly told what rights she has to 
share that particular content.  The answer might be 
she’s allowed to email the article to company 
colleagues but not to business partners, or that she 
can use the content in a slide presentation but not 
on an intranet site.  The answers are given in 
layman’s language and reflect the particular rights 
agreements owned by her company.  
Rightsphere’s been implemented by many leading 
companies, such as Novartis, Philip Morris, Eli Lilly 
and Boeing.  Hundreds of thousands of employees 
at our customer sites have access to Rightsphere, 
and it’s performing very well in the field.  We’re 
seeing strong interest in the product by a number 
of other Fortune 100 firms. 

Q5: How big is CCC today? 

BB: We’ve passed $170 million in revenues and 
we have more than 200 employees.  More than 20 
million employees of U.S. companies are covered 
by CCC licenses, and more than 1,000 academic 
institutions, including nearly all of the leading 
research universities, use our services.  We’re 
enjoying steady growth but we also see a lot of 
change.  Customers are more sophisticated and 
creative. They’re using content in new ways that 
reflect the demanding nature of our knowledge-
based collaborative economy.  So we all need to 
be innovative and adaptive for a more informed, 
demanding and discerning market. 

Q6: What attracted CCC to join STM and what 
STM activities do you expect to contribute to? 

BB: Many STM publishers we work with are active 
in the organization.  We look at STM as a 
wonderful forum for better understanding the 
opportunities and challenges they face—and also 
to help them understand our business as well.   

Bill Burger, Vice President of Marketing 
Copyright Clearance Center

Reproduced from STM News with permission from 
the International Association of Scientific, Technical 
and Medical Publishers.
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